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Think Brain Health e-learning 
Our research shows only a third of people realise it is possible to reduce their risk of 
developing dementia.

At Alzheimer’s Research UK, we want to change that – which is why we’ve developed 
our Think Brain Health e-learning course, designed exclusively to collaborate with 
businesses. The bitesize 20-minute e-learning is bright and engaging to use, 
featuring videos, click to reveals and fun quizzes, and guided by a voiceover to 
enhance learning. This easy and accessible training is perfectly suited for roll-out 
to employees at all levels across Royal Mail. 

The e-learning is inspired by our Think Brain Health campaign that aims to build 
on people’s understanding of dementia and empower them with the knowledge they 
need to improve their brain health and reduce their risk of developing dementia. Click 
here to watch our Think Brain Health Video.

Just as we can protect other areas of our health, we can take steps to keep our brains 
healthy and reduce our risk of developing dementia later in life. Think Brain Health 
is an ongoing celebration of everything our incredible brains do for us and a guide to 
the simple things we can do to protect them in return.
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https://www.alzheimersresearchuk.org/?s=THink+brain+health
https://www.alzheimersresearchuk.org/brain-health/think-brain-health/


How did The Royal Mail Group support Alzheimer’s  
Research UK?
The objective: 
Our objective was to improve Royal Mail’s employees’ understanding of dementia, 
and how to reduce their risk. Think Brain Health is an innovative e-learning tool 
which aims to reduce the fatalism around dementia and to increase awareness of risk 
reduction through popularising the positive idea of good brain health. 

Our call to action: 
We asked all 135,000 Royal Mail colleagues to complete the 20-minute training 
to learn about the importance of brain health and how to help reduce their risk of 
dementia. This was an exclusive and free offer to Royal Mail outside of a formal 
charity partnership. 

When: 
This campaign was activated for the duration of World Alzheimer’s Month, September 
2021.
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Benefits for Royal Mail
We hope we’ve helped meet your Corporate Social Responsibility and wellbeing 
objectives, as well as:

• Improving your employee’s health to reduce future dementia cases 
The latest evidence suggests that up to 40% of all cases of dementia are linked 
to factors we may be able to influence ourselves. By providing the Think Brain 
Health e-learning to your employees, you helped to reduce future dementia cases 
by transforming their understanding of dementia and increasing knowlege of risk 
reduction.

• Meet Health and Wellbeing objectives
The e-learning will encourage your employees to take steps to reduce their risk of 
dementia, which will also benefit other areas of their health.

• Improved customer service
The e-learning increases awareness and understanding of dementia, a condition that 
will have impacted the lives of half your workforce. This increased understanding 
will empower people to be more confident when speaking to customers affected by 
dementia. 

• Enhanced brand reputation
Helping your employees improve their understanding of dementia and brain 
health will further help to demonstrate Royal Mail’s excellent social responsibility 
credentials. 
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Thank you
We cannot thank The Royal Mail Group enough for the 
support they’ve provided for The Think Brain Health 
Campaign during World Alzheimer’s Month.

It was amazing to be able to offer all 135,000 employees 
a chance to understand how to reduce their risk of 
dementia. With the continued support of Dan Clarke and 
The Wellbeing team, we are able to offer access to the hub, 
so Royal Mail employees can continue to take the e-learning 
and access the latest dementia information.

Kate Moss  
Account Manager, Alzheimer’s Research UK
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A Teaser Postcard
A creative way to draw Royal Mail 
Group’s employees’ attention to the 
campaign and start the thinking process 
around reducing risk of dementia. 
The asset was distributed via Royal 
Mail Group internal communications 
channels.

A Case Study
Using a case study, we captured the 
perspective of Colin, a postman of 
thirty years with a personal connection 
to dementia. This gave colleagues an 
insight into how dementia was affecting 
those around them. We then provided a 
linked which took them to the Royal Mail 
Think Brain Health Hub. 

Postcards and Posters 
A total of 1600 Royal Mail Group offices were given access to hard copy and 
downloadable postcards and posters to place in communal areas within their offices. 
This allowed Alzheimer’s Research UK to challenge common misconceptions about 
dementia and raise awareness around risk factors. The designs included a QR code 
which, when scanned using a smartphone, directed staff to a dedicated digital ’hub’, 
displaying a range of information about dementia, including the e-learning. 

What did September 2021 look like?



The Royal Mail Hub
alzheimersresearchuk.org/campaign/royal-mail

Alzheimer’s Research UK produced a dedicated hub for Royal Mail Group employees, 
which provided access to the main Think Brain Health E-Learning course, a range of 
information, including videos, postcards and our research Infoline. 
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234
unique 

page views

6
mins, average

view time
per page

100%  
of Royal Mail employees who accessed the  

Think Brain Health E-learning course 

agreed...

They now 
have a better 
understanding 
of dementia.

They have 
a better 
understanding 
of how to reduce 
their risk of 
developing 
dementia.

They will 
consider making 
lifestyle changes 
as a result of 
completing the 
course.

They have 
a better 
understanding 
of the risk 
factors for 
dementia.

https://www.myroyalmail.com/news/2021/09/world-alzheimers-month


Postmark - Catch the Comet
Alzheimer’s Research UK were lucky enough to have their logo, a shooting comet, 
stamped onto letters that were sent to UK addresses over a four-day period, from 17 
to 21 September. This included World Alzheimer’s Day and had a potential reach of 
31 million households.

Alzheimer’s Research UK created a webpage to track the postmark comets around the 
United Kingdom. If you signed up to the Alzheimer’s Research UK Newsletter than 
the first lucky 100 people received a pin badge!

152
unique 

page views

3.54
mins, average

view time
per page

Registered charity numbers: 1077089 & SCO42474



Registered charity numbers: 1077089 & SCO42474

Royal Mail Group Internal engagement
The Royal Mail Group Wellbeing team promoted the materials and assets provided by 
Alzheimer’s Research UK to ensure all 135,000 employees were made aware of the 
campaign. These materials were shared via internal communication channels to allow 
all employees access to the e-learning course and dementia information.

• MyRoyalMail - www.myroyalmail.com/news/2021/09/world-alzheimers-month

• Email.

• Workplace.

• Courier Newspaper.
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Social Media 
Throughout the month of September, Alzheimer’s Research UK promoted the Royal 
Mail Group campaign via our four main channels, shown below.

The majority of impressions were captured from Colin Poutney’s case study (62,472) 
displayed across channels. This human angle really nicely brought the campaign to 
life and connected audiences to the activity by highlighting the shared experience of 
living through the affects of dementia.

Tags

Tagged 
Published 
Posts

Impressions Engagements
Engagement 
Rate (per 
impression)

Post Link 
Clicks

Publishing period 
1-30 Sept 2021 13 101,820 2,123 2.1% 401

       Cross-network 13 101,820 2,123 2.1% 401

    Twitter 9 53,841 682 1.3% 55

       Facebook 1 25,275 538 2.1% 27

         Instagram 1 7,376 294 4% 0

      LinkedIn 2 15,328 609 4% 319
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“We are extremely proud to be working with Alzheimer’s Research 
UK this World Alzheimer’s Month. Though the postmark on mail, 
we hope that we can play our part to increase awareness of 
Alzheimer’s in the communities we serve as well as promoting this 
important health topic to our workforce. We hope this will help us 
all to understand better the small things we can do to reduce our 
personal risk of developing dementia later in life.”

Dr Shaun Davis, Global Director Compliance  
and Sustainability. Royal Mail

“We’re blown away by the support we’ve received 
from Royal Mail. To have the chance to deliver our 
message to millions of people using the nation’s 
most treasured postal service is a tremendous 
awareness raising opportunity. 
We’ve been working with the Royal Society of Public Health 
to produce our new Think Brain Health e-learning, exclusive to 
our supporters, and we’re thrilled to see Royal Mail staff putting 
it to the test. With a third of people not knowing it’s possible 
to reduce their risk of dementia, we hope both employees and 
members of the public are able to learn ways in which they can 
reduce their risk of dementia.”

Hilary Evans, Chief Executive. Alzheimer’s Research UK

Thank you


